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Michael K. Powell
Chairman
Federal Communications Commission
44S 12th Street. SW
Washington D.C. 20554

REPRESENTATIVE DAVE LEWIS
HOUse DISTRICT 55

HELENA ADDRESS'
PO BOX 2OG4OO
HI9.ENA., MONTANA 58620-0400
_:(a)...~

HOME ADDRESS:
51171 COLUN$
H£U;NA. MONTANA 59602
PHONE: (406) 458-5511
E-MAIL: dlvelewisdO• .com

Feb O~ 02 12:12p

Dear Chainnan Powell: .....M!ec'lll:AllllNl ...I •....._.....,.
The pending merger of EchoStar and Hughes announced on October 28, 2001, would
provide significant, tangible benefits to American consumers, particularly in rural
markets, by providing an effective and viable alternative to cable companies who have
virtually ignored much of rural Montana because they have a monopoly power in virtually
every market they serve.

Efficiencies resulting from the merger will enable the new company, which will be named
EchoStar and use the Direct TV brand, to provide stronger competition to the entrenched
cable firms that now control more than 80% ofU. S. pay television households.

The New Echostar will provide more local television channels and high speed Internet.
In tact, the New Echostar has committed to providing each state with at least one local
market of full programming. For Montana, that means the entire stale would have access
to all of the television stations broadcast in Missoula, which included the MTN News
Network. Without the merger, satellite television will have limited bandwidth to provide
local programming to only 80 of the total 21 1 television markets in the country.
Montana's biggest television market stands at 169 on the IiSL Glendive, Montana holds
the dubious distinction ofbeing the smallest market in the country, standing at 21 I.
Clearly, Monlanll. based on its low rank on the television market totem pole, would never
receive any local programming by satellite without this merger.

Currently each satellite company must buy programming separately. (i.e., Disney, CNN~
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ClII'ICDtlyeach satellite company must buy programming separately. (i.e., Disney, CNN,
A&:E, DiscovQ)' cbanncJs). Therefore, each company duplicates program offerings, using
precious bandwidth that could be directed to more local programming and high speed
Internet. By having more capacity, the new company can offer these services at more
competitive prices, regardless ofwhethcr or not the consumer has access to cable.

The merger will allow Echostar to provide meaningful competition with cable and
telephone companies as a vinual third line into the home for a bundle of
videoidatalIntemet services. Competitively priced, high-speed Internet access via satellite
will particu1arly benefit those in rural areas, especially businesses and schools that do not
have access to cable modem service or DSL. The merger will also help bridge the digital
divide without the need for government loans that are cwrently being requested by
various cable and telephone providers.

Since its inception, direct broadcast satellite TV providers have offered uniform
nationwide pricing stnICtures, and EchoStar bas guaranteed that it will continue this
pzactice. Nationwide pricing.offers pricing offers customers in rural America the full
benefits ofthe rigorous competition occuning in urban and suburban areas. The
combined company will also generate economies ofscale and other efficiencies, such as __
lower costs for programming, administration and operations that would reduce overall
operating costs. By increasing competition with-Cable, the merger wiJl fom: other video
providers to increase their competitiveness-in price quality and service-to the benefit of
consumers across the country.

Without the merger, neither EchoStar nor Hughes will have the satellite bandwidth or
economies ofscale in the foreseeable future necessry to expand high speed Internet
services and local network TV channcls to rural America. However, by combining the
EchoStsr and Hughes' customer bases and satellite resources, the new company can
spread the cost ofoffering these services over the entire subscriber base. This reduces the
company's multi-billion doJlar financial investments, and with these costs savings, the
new company can offer more competitive, uniformly price services.

00 behalfofMontana's rural communities, and nuaI communities across this country, we
encourage you to approve the EchostarlHughesDirecTV merger.

Sincerely,
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REPRESENTATIVE OAVE LEWIS
HOUSE DISTRICT 55

~N"OPESS·

PO BOX 200400
HEI.&NA, MONTANA _

PHONE: (0081""-4800
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5871 COLLINS
HEl.ENA. MONTANA 58IlO2
PHONE: (0401) 458-5511
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January 31, 2002

Charles James
Anti Trust Division
US Department OfJustice
950 Pennsylvania Avenue NW
Washington D.C. oo1ס-ס2053

Dear Mr. Jame.~:

COMMITTEES:
APPROPRIATIONS

"Ibe pending merger of EchDStar and Hughes announced on October 2&, 200I, would
provide: significant, tangible benefits to American consumers, particularly in rural
markets, by providing an effective and viable alternative to cable companies who have
virtually ignored much ofruraJ Montana because they have a monopoly power in virtually
every market they serve.

Efficiencies resulting from the merger will enable the new company, which will be named
EchoStar and use the Direct TV brand, to provide stronger competition to the entrenched
cable firms that now control more than 80% ofU. S. pay television households.

The New Echostar will provide more local television ehannels and high speed Internet.
In fact, the New Echostar has committed to providing each state with at least one local
marItct offilII programming. For Montana, that means the entire stale would have access
to all ofthe television stations broadcast in Missoula, which included the MlN News
Network. WIthout the merger, satellite television will have limited bandwidth to provide
local programming to only 80 ofthe total211 television markets in the countly.
Montana's biggest television market stands at 169 on the list Glendive, Montana holds
the dubious distinction of being the smallest market in the country, standing at 211.
Clearly, Montana, based on its low rank on the television market totem pole, would never
receive any local programming bY satellite without this merger.
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Cummtly each satellite c:ompany must buy programming separatcly. (i.e., Disney, CNN,
A&E, DiscoVCllY channels). Therefore, eadt company duplieatca program offerings, using
precious bandwidth that could be din:ctcd to more local programming and high speed
Internet. By having more capacity, the new company can offer these services at more
competitive prices, regardless ofwhether or DOt the consumer has access to cable.

The merger will allow Ecbostar to provide meaningful competition with cable and
telephone companies as a virtual ibird line into the home for a bW1dle of
vidcoldatalIntcmet services. Competitively priced. high-speed lntcmet access via satellite
will particularly bcoetit those in I1IIll1 areas. especially businesses and schools that do nol
have access to cable modem service or DSL The merger will also help bridge the digital
divide witbout the need for govcmmctlt loans that arc curmrtly being requested by
various cable and telephone providers.

Since its inception, direct broad~stsatellite lV providers have offered uniform
nationwide pricing structures, and EcboStar has guaranteed that it will continue this
practice. Nationwide pricingotrers pricing offers customers in rural Ameri~ the full
benefits ofthe rigorous competition OCC\II'ring in urban and suburban areas. The
combined company will also gcncratc ccoDODlies of~e and other efficiencies. such as
lower costs for programming, adminisntion and operations that would reduce overall
operating costs. By increasing competition with cable, the merger will force other video
providers to increase their competitiveness-in price quality and service-to the benefit of
consumers across the country.

Without the merger, neither EchoStar nor Hughes will have the satellite bandwidth or
economies of~e in the foreseeable future necessary to expand high speed Intemet
services and local netwoIk lV channels to I1IIll1 America. However, by combining the
EchoStar and Hughes' customer bases and satellite resources, the new company can
spread the cost ofoffering these servk:ea over the en~ subscriber base. This reduces the
company's multi·billion dollar financial investments, and with these costs savings, the
new company can offer more competitive, unifonnly price services.

On behalfofMontana's rural communities, and rural communities across this country, we
encourage you to approve the EchostarIHughesDireclV merger.


